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Drafted by Uri Shiran .

VIDEO THEATRE

We have had many requests from readers asking us for information on the structure of the video theatre we ran at our New York
Raindance loft in the winter of 1970. The following is a description of the theatre, a diagram, and a financial statement.

Starting December 19, 1970 Raindance Corporation opened its loft at 24 east 22nd Street. NYC, for 10 consecutive Saturday eve-
nings of cooperative videotape presentations with Videofreex, Peoples’ Video Theatre, and others. A single channel of video (and
audio) was selected from one of 3 Sony EIAJ decks or one of 2 Sony CV vtrs by means of a passive switcher. This number of vtrs
allowed for rewinding and cuing up (through several preview monitors in the control area) of tapes for more integrated program-
ming. Seven monitors were arranged in a space of approximately 55" x 22°. Seating was on comfortable cloth covered cushions on
multilevel platforming creating many sub-environments. The space was laid out according to the diagram on the next page.

The major focus for most of the audience was a spire containing 23" monitors in the bottom and second rung, and 18" monitors on
the third and top rung. People were able to look beyond the monitors and see other members of the audience. The ambience and
decor seemed to dispell the traditional New York paranoia. People who had never met would rap with each other. This was contrib-
uted to by the programming which was made up of many short tapes (sequences)—many humorous, some ecological, informational,
artistic. Melodrama and hardline entertainment with blasting sound was avoided. This again allowed the audience to rap and com-
ment on the material they were viewing.

On the opening night 3 shows were presented 8, 10 and 12pm. Thereafter we had two shows at 8 and 10pm. Each week an ad
was placed in the Village Voice. The cost of the ad and additional expenses such as nuts and raisins, cleaning supplies, etc. was sub-
tracted from the gate and then the remainder was split 3 ways. Below we have listed the gate, cost of ad, total expenses and split to
each of the contributing groups. (No fee was charged for rental of the space, electricity, etc. This must be figured in for anyone who
wants to open and run a video theatre.)

Ira Schneider




l PEQPLE'S VIDEO |
THEATRE

RAINDANCE
and

Date Gate Ad Total Expenses Net Each VIDEOFREEX
12/19 $199 $36 $73 42 present
12/26 135 36 42 31

1/2 130 24 36 31

1/9 82 18 19 21

1/16 80 18 43 12 VIDEQ EXPRESS

1/23 170 18 19 44 yippie takeoverof

1/30 62 18 20 14 Frost show
2/6 64 18 23 14 satnites:Dec26
2/13 72 19 25 16 g310 dJan2
2/20 84 19 24 20 24 E.22nd 2 fir

figures rounded to nearest dollar 882 5566

The following design offers the possibility for audience participation
on a voluntary basis in on going multi-camera video productions
which are presented live to the audience or taped for later editing and/
or playback. Switching capabilities allow for presentation of pretaped
programming from the studio and elsewhere while video production
continues. The major features of this complete video facility include
the following: a public viewing space combining cafe setting and
platforms with comfortable foam cushions; a video studio space with
remote control auto-focus/auto-zoom cameras, dimmer switch light- '
ing. monitors for participant feedback seating platforms for those wait-
ing to enter the activities; a control room containing camera monitor-
ing, audio facilities, switching and special effects capabilities, editing
and tape storage. and programming distribution facilities: additional
space serves as small editing, duplication and viewing rooms, a pantry |
and space for office and tape packaging and shipping. ‘%
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